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Your world is changing
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And not only in the US…
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Vacancy in 2020 is 10%, if the current trend continues

In the UK, the vacancy rate has already reached 
15%

“Big chains won't return to high street 
because of rise of online shoppers”
Mary Portas Review
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Vacant points of sale1, % 

SOURCE: Locatus, Expert Reports “The New Shopping Street"

1 Extrapolated in 2015 and 2020 on the basis over average annual growth 2008-2012; vacancy is defined as a vacant 
building that is intended for sale. Buildings that used to be shops but are now used differently will not be included. 
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Growth 
e-

commerce

CONSUMER 

• Social media
• 24/7 connected
• In control and informed
• Responsible individual

NEW 
TECHNOLOGIES

• Mobile, location based, 
touch points

• Big data
• Digitalization 

(products and services)
• 3D printing
• AutoID: RFID, barcoding
• Internet of things

SUSTAINABILITY 

• People require sustainability
• E-commerce effects on the 

planet increase
• Profits leave 

little room
for large
investments

NEW 
LEGISLATION

• Privacy
• Consumer 

rights
• Safety
• Sustainability
• Cross border e-commerce
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Online retail, hoe ziet dat er in de wereld 
uit?
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More complex supply networks
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Information as key competence
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Product identification
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Online orientation
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Product data
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GTIN management regels
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GTIN management support tool
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Example: Product data at batch level
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E-commerce proof standaard, DHZ-sector 
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zomer 2016
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Ontwikkeling datamodel
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Product master data: ±50 attributen

Wettelijk verplichte data: ±75 attributen

E-commerce data: ± 1100 attributen
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Product data sharing
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Identification

Product data standards

Data sharing platform (data pool)

Data qualitiy services

Data entry services
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SEO
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How consumers find your product
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Omni channel retail and GS1
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Unique 
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Perfect 
product 
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GS1 Standards
& 

Services



© GS1 2015 23



© GS1 2015 24



© GS1 2015

Omni channel retail

Driving Standards

Frits van den Bos, innovatie manager GS1 Nederland
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